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Beacon Hill
Improve Your Credit, Improve Your Life.

Featuring “State of the Art” Technology By:

Using only the BEST PAPERS from:

COBB CONCRETE
COATINGS & REPAIR

’s personal
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O F F I C I A L
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H E R E

HEAR YOURSELF AS OTHERS HEAR YOU.

BRUCE & JEANENE WEINER
223 W. PACES FERRY ROAD N.W.
ATLANTA, GA 30305avb
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Kyle Gisel
Lead Graphic Designer

I am the Lead Graphic Designer and Print Production Specialist at a highly 
successful print shop in the greater Atlanta area.  I have been with the company 
since 2012 and have help take it from a small startup to a five-star rated print shop 
serving all types of clients.  I spent allot of time building our name through word 
of mouth, email blasts, mailers and door to door sales when needed.  Combining 
a marketing campaign with outstanding customer service, top-rated printing 
technology, and excellent design skills has made for a thriving business, even 
achieving “Small Business of the Year” in 2014.  

In this super fast-paced environment I have been able to hone my skills in design 
and print, constantly expanding my efficiency and capabilities.  Currently I oversee 
a small graphic design team, giving them direction as needed and guiding them 
through difficult design problems.  

I am also in charge of all of the printing that is produced at our facility including 
all bindery and printing equipment needed to make a print company run.  With 
a dense technical and creative background, I have the ability to take the entire 
project from concept to completion, meeting the needs of the client with minimal 
effort achieving fantastic results.   

I also do volunteer work with our local chamber of commerce, lending them my 
illustration and graphic design expertise to create the annual “Sandys” Turtles 
drawn in the theme of each year. 
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Kyle Gisel
Lead Graphic Designer

Experienced lead graphic designer with seven years in the fast paced retail printing industry, 
serving the needs of clients ranging from a startup businesses to large corporations in the North 
Atlanta area.  Executing graphic design projects from conception to completion. Coordinating 
with the design staff and vendors to ensure that client needs are met on time, every time, with 
the highest design and print production standards possible.  

Experience
Minuteman Press Sandy Springs  |  Sandy Springs, Georgia
Lead Graphic Designer  |  August 2012 – Present

• Execute designs for all types of printed media from concept to    
 finished product.
• Supervises graphic designers to ensure that brand identity, color,    
 readability, and print production requirements were met to company’s   
 quality standards. 
• Coordinates with local and national vendors to achieve client product   
 expectations.
• Substantially increased revenue and productivity, nearly five-fold,    
 through the optimization of internal procedures, utilization of new   
 technologies, and building strong, long term relationships with clients.
• Trains all employees on procedures, quoting, design, color, printing   
 process, paper stocks, bindery processes, file management, and most   
 importantly client relations. 
• Established and maintained long term relationships with local charities,   
 chambers, and network groups in the local community through volunteer   
 work.
• Awarded “Small Business of the Year” award in 2014 from the Sandy   
   Springs Perimeter Chamber of Commerce, gaining recognition for the    
   business in the local community.

Education
Art Institute of Atlanta  |  Illustration Design
Atlanta, GA  |   2004 - 2007

United States Marine Corps Reserve  |  6114 AH-1W/UH-1N Flightline Mechanic
HMLA-773 “Red Dogs”  |  Naval Air Station Atlanta  |  Marietta, GA  |  1998 - 2004

DESIGN
SKILLS
Typography 
Logo Design
Brand Identity 
Print Media Design
Character Illustration
Packaging Design 
Large Format Design

SOFTWARE
SKILLS
Adobe CC InDesign 
Adobe CC Illustrator
 Adobe CC Photoshop
Autodesk SketchBook Pro 
Microsoft Office
EFI Fiery Systems

CONTACT
INFO
Kyle.Gisel@Mail.com
678.634.2246
LinkedIn: Kyle Gisel
2134 Ridgewood Ct.
Marietta, GA 30066online portfolio www.giseldesignworks.com



Beacon Hill
Improve Your Credit, Improve Your Life.

3355 Lenox Road, Suite 750
Atlanta, GA 30326

Atlanta: 770.415.5949
Houston: 281.937.4477

Toll Free: 844.944.FICO
Cory@BeaconHillCredit.com

Cory Johnican, MBA
President

Services Offered:
• Credit Restoration
• Credit Counseling
• Debt Consolidation
• Student Loan Consolidation
• Business Credit Establishment
• Business Financing
• Personal Tax Preparation

Offices in  Atlanta & Houston

www.BeaconHillCredit.com

COBB CONCRETE
COATINGS & REPAIR

o:  000.000.000  |  d: 000.000.000

e:  Sam@SterlingLogisticsSolutions.com

a:   1234 Anywhere Drive
 Atlanta, GA 30328

w: Sam@SterlingLogisticsSolutions.com
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o:  000.000.000  |  d: 000.000.000  |  e:  Sam@SterlingLogisticsSolutions.com

a:  1234 Anywhere Drive  |  Atlanta, GA 30328  |  w: SterlingLogisticsSolutions.com

SAM
MEKHMOUKH

Founder 
& President

o: 678.776.9782 

e:  SamM@SLSUSA.net

a:  1800 Montreal Court, Suite B
 Tucker, GA 30084
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Sterling 
Logistics
Solutions
01 Logo Design

02 Letterhead

03 No.10 Envelope

04 Business Card (F)

05 Business Card (R)

06 Notepad

Adobe Illustrator
Adobe InDesign

Beacon Hill 
Credit

01  Logo Design

02  Business Card (F)

03  Business Card (R)

Adobe Illustrator CC
Adobe InDesign CC

C3
Cobb Concrete
Coatings 
& Repair

01  Logo Design

Adobe Illustrator CC

01
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gamomsandmunchkins  |  gamomsandmunchkins@gmail.com  |  6780 Roswell Road  |  Suite 100  |  Sandy Springs, Georgia  30328

6780 Roswell Road
Suite 100

Sandy Springs, GA 30328

PLACE
STAMP
HERE

ACTIVITIES
for Moms & Munchkins

Free & Cheap
GEORGIA

Est 2017

BASKETBA L L  T RA IN ING SOLUT IONS

Contact Information
S t e p h e n  L o t t

owner/founder
216.496.2777

steve@londonathletics.co

J a m e s  W i l l i a m s
head basketball operations & personnel coach

404.207.6416
james@londonathletics.co

Connect with us Online
www.LondonAthletics.co

Instagram @londonathl 

Twitter @londonathl

Facebook londonathletics

Serving the Atlanta 
Metro Area
(Travel Charges May Apply)

BASKETBALL  TRAINING SOLUT IONS
u t i l i z i ng  t h e

LOTT ASSESSMENT*LOTT ASSESSMENT*

GROUP PACKAGE
Starts with lott assessment ends with  
competition. Focuses on building character 
and teamwork through competitive drills, 
team workouts, and game time situations, 
without sacrificing individual improvement. 

w w w. L o n d o n A t h l e t i c s . c o m

WHEN THE  LOTT  ASSESMENT  ENDS ,
TRA IN ING BEG INS . . .

ONE ON ONE PACKAGE
By utilizing the lott assessment the areas of 
improvement are identified and enhanced with 
focused intensity.the lott assement is from 0-10 
in the areas of ball and handling, shooting, 
speed and agility. Workouts are tailored to to 
improve on weakness while maintaining 
existing strength.

*LOTT ASSESSMENT 
Is a proprietary basketball skills assessment 
system that was developed by our founder 
to objectively rank basketball players and 
statistically report their basketball skills. It 
was developed to ensure players have a 
fair opportunity to join Elementary, Middle 
School, High School, AAU, Collegiate and 
Professional basketball teams.

B A S K E T B A L L  T R A I N I N G  S O L U T I O N S

216 .496 .2777

l o n d o n a t h l e t i c s @ g m a i l . c o m

l ondonath le t ics t ra in ing .com

STEPHEN LOTT JR.
LEAD TRAINER

’s personal

216.496.2777

l o ndona t h l e t i c s@gmai l .com

’s personal

CALL TODAY
to SCHEDULE

YOUR
refinement !

londonathleticstraining.com

’s personal

London Athletics
01 Football Camp Card (R)

02 Football Camp Card (F) 

03 Basketball Card (R)

04 Basketball Card (F)

05 Business Card (F)

06 Business Card (R)

Adobe Illustrator CC
Adobe InDesign CC
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04

05

06

Mom’s & 
Munchkins
01 Logo Design

02 Letterhead

03 No.10 Envelope

04 Business Card 

Adobe Illustrator
Adobe InDesign

01

02

03

04
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Graphic Design

Direct Mail & EDDM

Posters & Signs

Clothing & Apparel

Promotional Items

& Much More!

When Your
IMAGE MATTERS!

Full-Service
Professional Print Shop

678.691.9100 main | 770.641.9500 fax
6780 Roswell Road NE  |  Suite C-110 | Sandy Springs, GA  30328

sandysprings@minutemanpress.com
www.sandysprings.minutemanpress.com

Printed on 
100lb Neenah Classic Textures “Techweave” Solar White Cover

Minuteman Press
S A N D Y  S P R I N G S
WE DESIGN, PRINT & PROMOTE... YOU!

Call Us at 678.691.9100
SandySprings@MinutemanPress.com

www.SandySprings.MinutemanPress.com

6780 Roswell Road  |  Suite C-110
Sandy Springs, GA  30328

Arona DeSure
Marketing Coordinator

main: 678.691.9100  |  fax: 770.641.9500
Arona.DeSure@MinutemanPress.com
6780 Roswell Road | Suite C-110 | Sandy Springs, GA  30328
www.SandySprings.MinutemanPress.com

Level:

Weight/Caliper:

Type:

Finish:

Color:

Manufacturer:

Product Line:

STANDARD STOCK

65lb

Coverstock

Uncoated, Smooth

White

International Papers

Accent Opaque

Level:

Weight/Caliper:

Type:

Finish:

Color:

Manufacturer:

Product Line:

STANDARD STOCK

20/50lb

Text/Book

Uncoated, Smooth

White

International Papers

Accent Opaque

678.691.9100 main | 770.641.9500 fax

6780 Roswell Road NE  |  Suite C-110
Sandy Springs, GA  30328

sandysprings@minutemanpress.com

www.sandysprings.minutemanpress.com

Printed on 
120lb/16pt Accent Opaque Smooth Uncoated Cover

Featuring “State of the Art” Technology By:

Using only the BEST PAPERS from:

Minuteman 
Press
Sandy Springs
01 3” Circle Label

02 Holiday Card (F)

03 Holiday Card (R)

04 Business Card (F) 

05 Business Card (R)

06 Reminder Card

07 Notepad

08 Sample Card 01

09 Sample Card 02

10 Thank You Card (R)

11 Thank You Card (I)

12 Thank You Card (F)

13 Retractable Banner

Adobe Illustrator
Adobe InDesign
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05

06

07
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10

08

09
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Celebrating Our

Scholarship Recepients

Black Tie Optional

03•23•1903•23•19

Proceeds benefit the 
Donna Adams Mahaffey

Scholarship Fund (501c3 Organization)

SA
ND

Y S
PRIN

GS PERIMETER CHAMBER

7 th ANNUAL

Cit y Springs
Terrace Ballr� m
One Galambos Way
Sandy Springs, Georgia 30328

6:00pm to 10:00pm

www.SandySpringsPerimeterChamber.com

Presenting Sponsor:

SA
ND

Y S
PRIN

GS PERIMETER CHAMBER

7 th ANNUAL

Please join us at City Springs Terrace Ballroom for a night of dancing, dining and entertainment 
on the twenty-third day of March, two thousand and nineteen, at six o’clock in the evening to 
celebrate our Scholarship Recipients. 
 
All proceeds will benefit the Donna Adams Mahaffey scholarship fund, 
a 501C3 organization.

For tickets and or sponsorship information, please visit: 
www.SandySpringsPerimeterChamber.com

SA
ND

Y S
PRIN

GS PERIMETER CHAMBER

7 th ANNUAL

Proceeds benefit the Donna Adams Mahaffey  Scholarship Fund
 (a 501c3 Organization)

Presenting Sponsor:

Platinum Sponsor $3,000
• One premium table of 8 at the Gala Event
• Recognition of company name by emcee during Gala Event
• Company name and logo on SSPC website with click-through to   
  Company site
• Company name mentioned in all social media promotion by SSPC
• Company logo in Gala Event program
• Full-page promotion in Gala Event program
• Prominent placement of Company logo in event marketing materials 
   and signage
• Company name mentioned in all press releases

Gold Sponsor $1,750
• One premium table of 8 at the Gala Event
• Recognition of company name by emcee during Gala
• Company name and logo on SSPC website
• Company logo in Gala Event program
• Company logo in event marketing materials and signage

Silver Sponsor $750
• 4 tickets to the Gala Event
• Company logo in Gala Event program
• Company name on SSPC website
• Company logo included in event marketing materials & signage

Bronze Sponsor $350
• 2 tickets to the Gala Event
• Company name in Gala Event program
• Company name on SSPC website

SA
ND

Y S
PRIN

GS PERIMETER CHAMBER

7 th ANNUAL

www.SandySpringsPerimeterChamber.com

Proceeds benefit the
Donna Adams Mahaffey

Scholarship Fund
(a 501c3 Organization)

Please respond by 
       March 1st, 2019
Tickets also available online at www.SandySpringsPerimeterChamber.com
Sponsorships are available, please contact SSPC at 678.443.2990

  Ticket $95   $

  Donation   $

  TOTAL ENCLOSED  $

Space is limited:  seating is first come, first serve.  Payment must be made 
at time of reservation.  Please make checks payable to the SSPC.  To pay 
using a credit card, please visit our site, Reservations will be held at the 
door.  No tickets will be mailed.

Please list a� endees on the back side.

SA
ND

Y S
PRIN

GS PERIMETER CHAMBER

7 th ANNUAL

UPS World Headquarters
55 Glenlake Parkway NE
Atlanta, Georgia 30328

Tuesday | June 13th, 2017
5:30pm till 9:30 pm

Food & Wine Bar will be Provided

Pre-Register Online at www.sspchamber.com

Minimum Donation
SSPC Member $30.00
Non-Members $35.00

Limited reserved tables for 8 available for $300

Entertainment by Pianist Steve Long
presented by Jim Kelley of Kelley, Sammons, Toole & Ellison, LLP

Title Sponsor

In-Kind & Supporting Sponsors

Proceeds Benefiting:

Denise McKee
P H O T O G R A P H Y

Premier Sponsors

Presenting Sponsors

UPS World Headquarters
55 Glenlake Parkway NE
Atlanta, Georgia 30328

Tuesday | June 14th, 2017
5:30pm till 9:30 pm

Pre-Register Online at www.SSPC.org

Minimum Donation
SSPC Member $25.00
Non-Members $30.00

Food & Wine Bar will be Provided

Presenting Sponsors

In-Kind & Supporting Sponsors

Sandy Springs 
Perimeter
Chamber
Gala 7
01 Event Logo Design

02 Event Poster

03 Invitation Card (R)

04 Invitation Card (F)

05 RSVP Card 

06 Sponsorship Card (R)

07 Sponsorship Card (F)

Adobe Illustrator
Adobe InDesign

02

03

04

06

05

07

01

The Drake 
House
Fashion Show 
Event
02 Event Poster

03 Raffle Ticket (F) 

04 Raffle Ticket (R)

05 Sponsorship Flier

Adobe Illustrator CC
Adobe InDesign CC

01

02

03

04 Page 10Page 09



Additional Terms and Conditions

The Customer on the reverse side of the invoice (”Buyer”) and the vendor or lessor of goods and or services named on the reverse side of this invoice (”Lessor”) agree to be bound by all 
terms and conditions governing the purchase and sale of the merchandise listed in the invoice (the “Merchandise”) contained or incorporated herein, all of which are part of this invoice 
and should be carefully read.  Any provisions in Buyer’s purchase orders, billing statements, acknowledgement forms or similar documents which are inconsistent with the provisions of 
this invoice shall be deemed waived by Buyer and no force or effect.

1.  ORDERS.  All Buyer’s orders are subject to acceptance by Seller and shall be deemed accepted only by issuance by Seller of its written acknowledgments of order or actual 
shipment or delivery of ordered Merchandise.  All acceptance of orders by Seller as aforesaid are subject to correction due to clerical and stenographic errors.  All orders accepted by 
the Seller are subject to credit approval by it and Seller reserves the right to withhold delivery or stop shipment on accepted orders without any liability on its part if in its sole opinion 
the Buyer’s ability to pay for goods or services on Seller;s terms and conditions is in doubt.

2. PRICE.  The price of any goods or services sold by the Seller will be the price set forth in Seller’s price list and or appropriate bulletin in effect on the date of shipment unless another 
price is agreed to expressly by Seller.  Prices are subject to change at any time without notice to Buyer.  Any taxes which Seller which Seller may be required to pay or collect under 
existing or future law, upon or with respect to the production, sale, purchase, delivery, storage, processing, use or consumption of any of the Merchandise including taxes upon or 
measured by the receipts from the sale thereof shall be charged to and promptly paid by the Buyer.  The Merchandise will be packed in accordance with the Seller’s then prevailing 
packaging practices.  All costs for packaging requested by the Buyer will be charged and paid by Buyer if not included as part of the price list.

3.  DELIVERY.  Delivery shall be made in accordance with the terms on the face hereof.  All delivery dates specified by Seller are approximate and not guaranteed.  Seller shall in no 
event be liable for any delays or failure on the delivery or shipment of goods or for any damages suffered be reason suffered by reason thereof.   In the event Seller at any time shall be 
unable timely to fill all orders for products or goods made by Seller.  Seller shall have the right to allocate its personnel, inventory, and production capacity among its customers and 
otherwise in such manner as Seller, in its sole discretion determines.

4. ACCEPTANCE.  Upon acceptance of the Merchandise, the Buyer shall be deemed to have agreed to all terms and conditions hereof and shall be deemed to waive any defects with 
respect to the shipment of Merchandise, including crushed or scratched Merchandise and Buyer shall have no right to credit or offset with respect thereto.  Furthermore, Buyer agrees that 
should it fail to lodge a claim for Merchandise damaged. Buyer shall have no right to reject any shipment of Merchandise that is accepted.  Buyer shall be responsible for any 
deterioration in the physical condition of the Merchandise following acceptance.  Buyer shall be deemed to have accepted should physical possession thereof have been transferred to 
Buyer, and should Buyer have not delivered written objection immediately to the carrier upon receipt of the Merchandise follower by written notice to Seller regarding the Merchandise 
within three days following receipt of the Merchandise.

5. EXCLUSION AND LIMITATION, WARRANTY. EXCEPT AS EXPRESSLY NOTED BELOW IN THE SECTION 5, ALL IMPLIED WARRANTED, INCLUDING ANY IMPLIED WARRANTY 
OF MERCHANTABILITY OR FITNESS FOR ANY PARTICULAR PURPOSE ARE HERBY DISCLAIMED.  SELLER HEREBY DISCLAIMS AND BUYER HEREBY WAIVES ANY TORT LIABILITY FOR 
ANY COSTS.  LIABILITIES, LOSS OF GOODWILL OR ANY OTHER GENERAL, SPECIAL, INCIDENTAL OR CONSEQUENTIAL DAMAGES INCURRED BY BUYER OR BUYERS CUSTOM-
ERS IN CONNECTION WITH PURCHASE AND SALE OF THE MERCHANDISE.  BUYER’S SOLE REMEDY SHALL BE FOR REFUND OR PURCHASE PRICE OF THAT PORTION OF 
MERCHANDISE THAT IS REJECTED AND DEFECTIVE UPON INITIAL DELIVERY FROM SELLER TO BUYER OR DESIGNEES.

 No person is authorized to change, add to, or create any warranty other than set forth herein.

 PRODUCTS MANUFACTURED AND OR ASSEMBLED BY SELLER are warrantied for a period of three (3) months from date of shipment to be free from defects in material  or 
workmanship.  Any products found to be defective in material or workmanship within the warranty period will be repaired or replaced.  AT SELLERS OPTION.  This warranty does not 
extend to any product which has been subject to misuse, abuse, accident, negligence, exposure to the elements or chemicals or altered unauthorized repair.  This warranty does not 
extend to any products, part or components supplied to the Seller by others which shall be sold or distributed by Seller.  Upon notification that a product has been found to be defective 
Seller will advise to which location the product should be returned via freight prepaid.  THIS LIMITED WARRANTY IS IN LIEU OF ALL OTHER WARRANTIES EXPRESSED OR IMPLIED 
INCLUDING, BUT NOT LIMITED TO ANY IMPLIED WARRANTY OF MERCHANTABILITY OR FITNESS FOR ANY PARTICULAR PURPOSE.  IN NO EVENT WILL THE SELLER BE LIABLE FOR
SPECIAL, INDIRECT OR CONSEQUENTIAL DAMAGES OR LOSS OF VEHICLE, CARGO OR PROFITS.

6.  BUYER’S WARRANTIES.  Buyer hereby warrant that all designs, trade names and labels provided by Buyer to Seller, if any, do not and will not by the performance of this 
Agreement, violate any patent, trademark, service mark, trade secret or other proprietary right of any party.  Buyer shall indemnify Seller for any loss, cost, damages, expense (including 
attorney’s fees incurred by Seller as a result of such infringement.

7.  THIRD PARTIES.  No representations or warranties made by Seller with respect to the services rendered or products sold pursuant to this Agreement shall be for the benefit of any 
person or entity other than Buyer.  Further, no person or entity other than Buyer, shall have the right to rely on any provision of the Agreement, nor shall any such person or entity derive 
any rights against Seller any reason of the execution, delivery, performance or non-performance of this Agreement by Seller.  Seller shall not be liable to any such third parties for any 
actions by Buyer or for any representations or warranties made by Buyer to such third parties.  Any modification or alteration of the Merchandise or packaging, other than by Seller, 
shall abrogate any warranties made by Seller with respect to such products. 

8. CANCELLATION OF ORDERS.  After Seller’s acknowledgement of order has been issued, no order may be modified or cancelled without the written agreement by Seller.

9.  RETURNED GOODS.  No Merchandise may be returned without prior written approval of Seller.  All transportation costs for the returned Merchandise must be paid by Buyer.

10.  TERMS OF PAYMENT.  The purchase price for the Merchandise shall be paid in accordance with the terms set forth on the face hereof.  No discount shall be allowed for freight, 
taxes and special charges.  In the event payment of any invoice is not made where due, Seller shall charge Buyer interest at the lower of one and three-quarters percent (1-3/4%) per 
month (or any fraction thereof) or the highest rate allowed by law on the unpaid balance thereof, plus all Seller’s costs of collection, including attorneys’ fees and court costs. 

11. NON-WAIVER BY SELLER.  No waiver by Seller of a breach of any provision hereof shall constitute a waiver of any subsequent breach of such provision or of any other 
provision.

12. CHANGES IN PRODUCTS.  Seller is periodically striving to effect improvements in its products.  Therefore, Seller reserves the right to effect reasonable changes of any kind to its 
product without notice and the deliver revised products in fulfillment of any accepted order. 

13.  MISCELLANEOUS.  (a) All rights granted to Seller hereunder shall be in addition to any not in lieu of Seller’s rights arising by operation of law: (b) any provisions of this 
Acknowledgement which are typewritten or handwritten by Seller shall supersede any contrary or inconsistent printed provisions: (c) no modification of terms of this Acknowledgement 
shall be valid unless in writing and signed by Seller: (d) should any of the provisions of this Acknowledgement be declared by court of competent jurisdiction to be valid to be invalid, 
such decisions shall not affect the validity of any remaining provisions: (e) all of the terms herein shall apply to additional quantities of Merchandise ordered by Buyer except to the 
extent covered by a new written agreement.

14.  GOVERNING LAW.  THIS ACKNOWLEDGEMENT SHALL BE CONSTRUED AND ENFORCED IN ACCORDANCE WITH THE LAWS OF THE STATE OF GEORGIA AND IT IS 
AGREED THAT ANY DISPUTE WITH RESPECT TO THE SUBJECT OF MATTER HEREOF SHALL BE LITIGATED IN THE STATE OR FEDERAL COURTS SITUATED IN THE GWINNETT COUNTY 
OR THE UNITED STATES DISTRICT COURT IN GWINNETT COUNTY.  GEORGIA AND BUYER HEREBY CONSENTS TO THE JURISDICTION OF THE STATE OF GEORGIA, COURTS OF 
GWINNETT COUNTY OR OF THE UNITED STATES DISTRICT COURT IN GWINNETT COUNTY AND WAIVES ITS RIGHTS TO A JURY TRIAL.

15.  FAIR LABOR STANDARDS ACT.  Seller warrant that the Merchandise has been manufactured in accordance with the Fair Labor Standards Act of 1938, as amended.

1852 ENTERPRISE DRIVE, SUITE B
NORCROSS, GEORGIA 30093

PH: 770-574-4448 
FX: 770-854-0891

johnj@unitedmovingequipment.com
www.unitedmovingequipment.com

RENTAL CONTRACT / AGREEMENT

Standard Crate  U-Crate            $50.00 
Crate Dollies  U-Dolly            $70.00 
Computer Cart  Office Machine Cart          $240.00 
Library Cart  Double Sided Library Cart          $260.00 
Panel Cart   4 Wheel Panel Cart          $261.00 
Chicago Dolly  4 Wheel Chicago Dolly, 3.5” Casters        $37.50 
H Dolly 4 Wheel  H-Dolly, 3.5” Casters          $37.50 
Pallet Jack  27” x 48” Pallet Jack          $273.95 

Item Description Qty Date Out Date In Replacement Cost

Lease To:        Customer PO Number:

Contact Name:        UME Invoice Number:

Contact Number:      

Company Name (please print):

Customer Name (please print):

Customer Signature:         Date:

UME Employee Name (please print):

UME Employee Signature:         Date:      

Delivery Fees: Delivery; $85.00, Pick Up; $85.00, Before/After Hours; $100.00 plus regular fee. INT:________

Deliver To:      Pick Up From:

Additional Delivery Date Description and Quantity Initial

InitialInitial

Additional Pick-Up Date Description and Quantity Initial

By signing this agreement, customer acknowledges and accepts all terms and conditions of this agreement. INT: ________________ 
Rental charges begin on the day the equipment is delivered or the day the equipment is picked up by the customer.  All renters are fully responsible for any damages or missing rental equipment and 
replacement charges. (Please see additional terms and conditions on back.)

RENTAL AGREEMENT

crate
United Moving Equipment

The Customer on the reverse side of the invoice (”Buyer”) and the vendor or lessor of goods and or services named on the reverse side of this invoice (”Lessor”) agree to be bound by all 
terms and conditions governing the purchase and sale of the merchandise listed in the invoice (the “Merchandise”) contained or incorporated herein, all of which are part of this invoice 
and should be carefully read.  Any provisions in Buyer’s purchase orders, billing statements, acknowledgement forms or similar documents which are inconsistent with the provisions of 
this invoice shall be deemed waived by Buyer and no force or effect.

1.  ORDERS.  All Buyer’s orders are subject to acceptance by Seller and shall be deemed accepted only by issuance by Seller of its written acknowledgments of order or actual 
shipment or delivery of ordered Merchandise.  All acceptance of orders by Seller as aforesaid are subject to correction due to clerical and stenographic errors.  All orders accepted by 
the Seller are subject to credit approval by it and Seller reserves the right to withhold delivery or stop shipment on accepted orders without any liability on its part if in its sole opinion 
the Buyer’s ability to pay for goods or services on Seller;s terms and conditions is in doubt.

2. PRICE.  The price of any goods or services sold by the Seller will be the price set forth in Seller’s price list and or appropriate bulletin in effect on the date of shipment unless another 
price is agreed to expressly by Seller.  Prices are subject to change at any time without notice to Buyer.  Any taxes which Seller which Seller may be required to pay or collect under 
existing or future law, upon or with respect to the production, sale, purchase, delivery, storage, processing, use or consumption of any of the Merchandise including taxes upon or 
measured by the receipts from the sale thereof shall be charged to and promptly paid by the Buyer.  The Merchandise will be packed in accordance with the Seller’s then prevailing 
packaging practices.  All costs for packaging requested by the Buyer will be charged and paid by Buyer if not included as part of the price list.

3.  DELIVERY.  Delivery shall be made in accordance with the terms on the face hereof.  All delivery dates specified by Seller are approximate and not guaranteed.  Seller shall in no 
event be liable for any delays or failure on the delivery or shipment of goods or for any damages suffered be reason suffered by reason thereof.   In the event Seller at any time shall be 
unable timely to fill all orders for products or goods made by Seller.  Seller shall have the right to allocate its personnel, inventory, and production capacity among its customers and 
otherwise in such manner as Seller, in its sole discretion determines.

4. ACCEPTANCE.  Upon acceptance of the Merchandise, the Buyer shall be deemed to have agreed to all terms and conditions hereof and shall be deemed to waive any defects with 
respect to the shipment of Merchandise, including crushed or scratched Merchandise and Buyer shall have no right to credit or offset with respect thereto.  Furthermore, Buyer agrees that 
should it fail to lodge a claim for Merchandise damaged. Buyer shall have no right to reject any shipment of Merchandise that is accepted.  Buyer shall be responsible for any 
deterioration in the physical condition of the Merchandise following acceptance.  Buyer shall be deemed to have accepted should physical possession thereof have been transferred to 
Buyer, and should Buyer have not delivered written objection immediately to the carrier upon receipt of the Merchandise follower by written notice to Seller regarding the Merchandise 
within three days following receipt of the Merchandise.

5. EXCLUSION AND LIMITATION, WARRANTY. EXCEPT AS EXPRESSLY NOTED BELOW IN THE SECTION 5, ALL IMPLIED WARRANTED, INCLUDING ANY IMPLIED WARRANTY 
OF MERCHANTABILITY OR FITNESS FOR ANY PARTICULAR PURPOSE ARE HERBY DISCLAIMED.  SELLER HEREBY DISCLAIMS AND BUYER HEREBY WAIVES ANY TORT LIABILITY FOR 
ANY COSTS.  LIABILITIES, LOSS OF GOODWILL OR ANY OTHER GENERAL, SPECIAL, INCIDENTAL OR CONSEQUENTIAL DAMAGES INCURRED BY BUYER OR BUYERS CUSTOM-
ERS IN CONNECTION WITH PURCHASE AND SALE OF THE MERCHANDISE.  BUYER’S SOLE REMEDY SHALL BE FOR REFUND OR PURCHASE PRICE OF THAT PORTION OF 
MERCHANDISE THAT IS REJECTED AND DEFECTIVE UPON INITIAL DELIVERY FROM SELLER TO BUYER OR DESIGNEES.

 No person is authorized to change, add to, or create any warranty other than set forth herein.

 PRODUCTS MANUFACTURED AND OR ASSEMBLED BY SELLER are warrantied for a period of three (3) months from date of shipment to be free from defects in material  or 
workmanship.  Any products found to be defective in material or workmanship within the warranty period will be repaired or replaced.  AT SELLERS OPTION.  This warranty does not 
extend to any product which has been subject to misuse, abuse, accident, negligence, exposure to the elements or chemicals or altered unauthorized repair.  This warranty does not 
extend to any products, part or components supplied to the Seller by others which shall be sold or distributed by Seller.  Upon notification that a product has been found to be defective 
Seller will advise to which location the product should be returned via freight prepaid.  THIS LIMITED WARRANTY IS IN LIEU OF ALL OTHER WARRANTIES EXPRESSED OR IMPLIED 
INCLUDING, BUT NOT LIMITED TO ANY IMPLIED WARRANTY OF MERCHANTABILITY OR FITNESS FOR ANY PARTICULAR PURPOSE.  IN NO EVENT WILL THE SELLER BE LIABLE FOR
SPECIAL, INDIRECT OR CONSEQUENTIAL DAMAGES OR LOSS OF VEHICLE, CARGO OR PROFITS.

6.  BUYER’S WARRANTIES.  Buyer hereby warrant that all designs, trade names and labels provided by Buyer to Seller, if any, do not and will not by the performance of this 
Agreement, violate any patent, trademark, service mark, trade secret or other proprietary right of any party.  Buyer shall indemnify Seller for any loss, cost, damages, expense (including 
attorney’s fees incurred by Seller as a result of such infringement.

7.  THIRD PARTIES.  No representations or warranties made by Seller with respect to the services rendered or products sold pursuant to this Agreement shall be for the benefit of any 
person or entity other than Buyer.  Further, no person or entity other than Buyer, shall have the right to rely on any provision of the Agreement, nor shall any such person or entity derive 
any rights against Seller any reason of the execution, delivery, performance or non-performance of this Agreement by Seller.  Seller shall not be liable to any such third parties for any 
actions by Buyer or for any representations or warranties made by Buyer to such third parties.  Any modification or alteration of the Merchandise or packaging, other than by Seller, 
shall abrogate any warranties made by Seller with respect to such products. 

8. CANCELLATION OF ORDERS.  After Seller’s acknowledgement of order has been issued, no order may be modified or cancelled without the written agreement by Seller.

9.  RETURNED GOODS.  No Merchandise may be returned without prior written approval of Seller.  All transportation costs for the returned Merchandise must be paid by Buyer.

10.  TERMS OF PAYMENT.  The purchase price for the Merchandise shall be paid in accordance with the terms set forth on the face hereof.  No discount shall be allowed for freight, 
taxes and special charges.  In the event payment of any invoice is not made where due, Seller shall charge Buyer interest at the lower of one and three-quarters percent (1-3/4%) per 
month (or any fraction thereof) or the highest rate allowed by law on the unpaid balance thereof, plus all Seller’s costs of collection, including attorneys’ fees and court costs. 

11. NON-WAIVER BY SELLER.  No waiver by Seller of a breach of any provision hereof shall constitute a waiver of any subsequent breach of such provision or of any other 
provision.

12. CHANGES IN PRODUCTS.  Seller is periodically striving to effect improvements in its products.  Therefore, Seller reserves the right to effect reasonable changes of any kind to its 
product without notice and the deliver revised products in fulfillment of any accepted order. 

13.  MISCELLANEOUS.  (a) All rights granted to Seller hereunder shall be in addition to any not in lieu of Seller’s rights arising by operation of law: (b) any provisions of this 
Acknowledgement which are typewritten or handwritten by Seller shall supersede any contrary or inconsistent printed provisions: (c) no modification of terms of this Acknowledgement 
shall be valid unless in writing and signed by Seller: (d) should any of the provisions of this Acknowledgement be declared by court of competent jurisdiction to be valid to be invalid, 
such decisions shall not affect the validity of any remaining provisions: (e) all of the terms herein shall apply to additional quantities of Merchandise ordered by Buyer except to the 
extent covered by a new written agreement.

14.  GOVERNING LAW.  THIS ACKNOWLEDGEMENT SHALL BE CONSTRUED AND ENFORCED IN ACCORDANCE WITH THE LAWS OF THE STATE OF GEORGIA AND IT IS 
AGREED THAT ANY DISPUTE WITH RESPECT TO THE SUBJECT OF MATTER HEREOF SHALL BE LITIGATED IN THE STATE OR FEDERAL COURTS SITUATED IN THE GWINNETT COUNTY 
OR THE UNITED STATES DISTRICT COURT IN GWINNETT COUNTY.  GEORGIA AND BUYER HEREBY CONSENTS TO THE JURISDICTION OF THE STATE OF GEORGIA, COURTS OF 
GWINNETT COUNTY OR OF THE UNITED STATES DISTRICT COURT IN GWINNETT COUNTY AND WAIVES ITS RIGHTS TO A JURY TRIAL.

15.  FAIR LABOR STANDARDS ACT.  Seller warrant that the Merchandise has been manufactured in accordance with the Fair Labor Standards Act of 1938, as amended.
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Phone: 1-844-35-PAHOF (1-844-357-2463) 
Email: info@pahofoundation.org

2 Ravinia Drive NE  |  Suite 1540  |  Atlanta, GA  30346

PA H O F O U N D A T I O N . O R G

ANTIMICROBIAL RESISTANCE &
STEWARDSHIP (AMR/AMS)

2015 INITIATIVE RESULTS

Combating the rise of drug-resistant infections

WOMEN’S CANCER
2015 INITIATIVE RESULTS

Bolstering women’s cancer programs & 
registries in the LAC DENGUE FEVER

2015 INITIATIVE RESULTS

Working towards better prevention & control 
of dengue in the Americas

MENINGOCOCCAL 
DISEASE

2015 INITIATIVE RESULTS

Strengthening surveillance, reducing outbreaks

To address the growing challenge of AMR, PAHO Foundation is 
collaborating with PAHO, Merck, IFPMA, AMIIF and FIFARMA, to 
lead the development of a multi-sector AMR initiative to support 
the efforts of Latin American and Caribbean countries. By holding 
an AMR Summit in 2017 in the region, we will convene key non-
governmental stakeholders to achieve the following three goals:

•  Develop a broad understanding of the current issue and case for 
    action;

•  Improve multisector collaboration and capacities for AMR, 
    prevention, control and surveillance in the LAC Region through 
    building private/public partnerships to develop innovative  
    solutions to combat AMR via communication, advocacy, funding, 
    policy and practice; and

•  Create a momentum towards cultural change and investment in 
    alternatives to the extensive overuse and misuse of antibiotics.

•  With the support of IFPMA, Bristol Myers Squibb and Pfizer, 
    PAHO Foundation coordinated a joint scoping mission with Pink  
    Ribbon Red Ribbon (PRRR®) to Peru in July 2015, hosted by the 
    PAHO/WHO country office.

•  The scoping team met with the Ministry of Health, the National 
    Cancer Institute and many other local partners engaged in 
    cancer prevention, treatment, and control. The success of this 
    trip led to the development of a joint project proposal to expand 
    and sustain enhanced prevention, treatment and care for women 
    who lack healthcare access.

•  PAHO Foundation secured an additional contribution of 
    $100,000 from IFPMA for a Women’s Cancer Forum.

•  Convened at PAHO Headquarters in May 2015, the “Management, 
    Control and Elimination of Vector-Borne Diseases: 
    Strengthening of Entomology” meeting strengthened the   
    Integrated Vector Management (IVM) component of the program 
    in the Americas and included a comprehensive review of the 
    current entomology knowledge and practices of the region.

•  The new Integrated Management System, IMS-Dengue 2015, 
    and the Regional Dengue Program were presented at the 14th 
    International Dengue Course in Cuba in August 2015.

•  PAHO/WHO collaborated with the Centers for Dengue, the 
    Institute of Epidemiologic Diagnosis and Reference - InDRE 
    (Mexico), FioCruz (Brazil), representatives from WHO’s 
    Department of Control of Neglected Tropical Diseases, 
    officials from WHO’s Laboratory Strengthening, and the Biorisk 
    Management Global Capacities Alert and Response to strengthen 
    diagnostic procedures for dengue in National Reference 
    Laboratories.

•  Strengthened meningococcal surveillance systems and   
    determined the true burden of meningococcal disease in 
    focus countries including Argentina, Chile, Colombia, Nicaragua, 
    Paraguay and Uruguay

•  Implemented a meningococcal disease events management  
    strategy to provide technical cooperation to national health 
    authorities and stakeholders supporting them, and augmented 
    the all-hazards early warning and response mechanisms of 
    national surveillance systems

•  Began the production of training materials and manuals on 
    infection control and prevention in health care settings  

LIABILITIES & NET ASSETS

Liabilities

Accounts Payable    35   36

Accrued & Other Liabilities   1,997  (1) 145     (1)

Grant Payable, NET    0   0

Program-Related Investment Liabilities  0   0

Total Liabilities    2,032   181

Net Assets

Temporarily RESTRICTED   1,906   2,992

Unrestricted     2,823   3,331 

Total Liabilites & Net Assets   $6,761  (2) $6,504     (2)

ASSETS

Cash      569   1,389

Prepaid Expenses & Other Assets  4,327   3,842

Program-Related Investment Assets, NET 1,715   1,270

Property & Equipment NET   150   2

Total Expenses     $6,761   $6,504

CHANGE IN NET ASSETS

Revenue & Gains

Contributions & Other Income   3,113  (1) 3,591     (1)

Investment Income    79   249

Gain on Debt Extinguishment   0   556

Total Revenue & Gains    3,192   4,396

Expenses

Grants      1,577  (2) 290     (2)

Fundraising     441   276

Program & Administrative   2,769  (3) 886     (3)

Total Expenses     4,787   1,454

Change in NET Assets    (1,595)   2,944

Unrestricted NET Assets, Begining of Year 6,324   3,380

Unrestriced NET Assets, End of the Year $4,729   $6,324

To address the growing challenge of AMR/AMS, PAHO 
Foundation is collaborating with various partners including
PAHO, Merck, IFPMA, AMIIF and FIFARMA to lead the 
development of a multi-sector initiative to support the efforts 
of Latin American and Caribbean leaders.

Ongoing efforts will culminate in 2017 at an AMR/AMS 
Summit held in the region, where we will convene crucial 
non-governmental stakeholders to achieve the following four 
goals:

•  Highlight gaps and opportunities to address AMR/AMS

•  Foster a case for responsive action

•  Support capacity for prevention, control, and surveillance   
    through building partnerships

•  Foster opportunity for cultural change and increased 
    investment in alternatives to the extensive use of antibiotics

For the year ending 31-December-2015, the net assets increased 5% in 
comparison to the year ending 31-December-2014.  

With a 14% year over year decrease, PAHO Foundation was successful in 
achieving a year over year five fold increase grant funding to complete the 
mission. 

For the year ending 31-December-2015, the Foundation experienced an 
expected three fold increase in program and administrative expenses to scale up 
Infrastructure for programmatic delivery capability for Global Communicable 
Diseases, particularly AMR.

FINANCIALS FINANCIALS

Health
Systems

Strengthening
Communicable

Diseases
Non-Communicable

Diseases
Annual
Awards
Program

$103,829 $2,028,523 $399,421 $22,215

The greatest wealth is health.

Thank You
GRACIAS, OBRIGADO & MERCI!

YOUR HELP MAKES ALL THE difference
Our work improving health and changing futures in the Americas would not be possible without the amazingly generous 

charitable contributions of our institutional and individual supporters. We are deeply grateful for all your help and thank you for 
making a real difference in the region!

INSTITUTIONAL SUPPORTERS
AMAZON SMILE

BENEVITY COMMUNITY
EDELMAN INC.

GE FOUNDATION
GOVERNMENT OF MEXICO

HEARTLAND COMBINED FEDERAL CAMPAIGN
HISPANICS IN PHILANTHROPY

IFPMA
INGENESIS

KINGWOOD PERFORMANCE PLUS
LONE STAR LODGING PARTNERS

MICROSOFT MATCHING GIFTS PROGRAM
NOVARTIS VACCINES AND DIAGNOSTICS INC.

ORBERG & ASSOCIATES
PFIZER
SANOFI
TAKEDA

THE CLOROX COMPANY
TSAS INC./THE ST. ANTHONY SCHOOL

A. TOWNZEN
BRYAN JENKINS
CAROL LEWIS
CECELIA FISCHER
CHARLES DRAGO
CHRISTINA GUAJARDO
CRAIG STAPLES
DAN MCCARTER
DANIEL BROWN
DAVID AIKEN
ELAINE GOLDMAN
ELEAZAR GUERRA
EMILIO YANES
GARY LEWIS
GREGORY JOPLING
HEATHER MONROE
JAMES SWOYER
JAMES ALLURED
JAMES MICKEY
JOSE TABUENA
JUANITA ACHA

KENT SCHENLEY
KRISTEN BREEDEN
MARK MOORE
MARTA HERNANDEZ
MARTHA VALDEZ
MARY DAVIS
MICHAEL EMMONS
MIKE KARAGEORGE
NICK CINQUEPALMI
PATRICK KEITHLEY
PAULA SUTTON
REBECCA WILSON
RICHARD HOPKINS
RICK BANFIELD
RONALD SKELTON
SIMONE ACHA
STEPHEN WALLER
THOMAS COSTIGAN
WILLIAM BERENSON
VERONICA EDWARDS
VICTORIA JONES

INDIVIDUAL SUPPORTERS

WHAT’S AHEAD IN 2016?
PAHO FOUNDATION PRIORITY AREAS

WAYS TO SUPPORT OUR CAUSE
In order to continue serving the vulnerable populations and communities in the Americas, we call on  you for support. 
Through your selfless donations, charitable matching gift programs, Amazon Smile purchases and innovative partnerships, 
we are able to fulfill our mission in the region and improve the quality of life for all. Help us make seismic change in the 
Americas through one of the following: 

ANTIMICROBIAL
RESISTANCE &
STEWARDSHIP
(AMR & AMS)

NEGLECTED
TROPICAL DISEASES

& ZIKA VIRUS
(NTDS & ZIKV)

NON-COMMUNICABLE
DISEASES

(NCDS)
Adolescent heatlh, cancer

& diabetes

Big-hearted contributions from 
individuals or organizations help fund 

our amazing work. The Foundation 
accepts donations via our website, 

paypal or U.S. mail.

When purchasing an item on smile.
Amazon.com, select PAHO Foundation 

as your charitable organization of 
choice, and Amazon will donate 0.5% of 

the total to our mission. 

Contact your employer’s human 
resources department to find out if they 

offer a matching gift program, which can 
double or even triple your contribution 

to PAHO Foundation! 

By bridging gaps in need through non-
traditional, private-public partnerships, 

we are able to generate long-lasting 
impact in the region. Become a partner 

by emailing:  
info@pahofoundation.org.

DONATIONS

AMAZON SMILE

MATCHING GIFTS

PARTNERSHIPS

WHO WE ARE
Improving the health and wellbeing of the people of the Americas is at the heart of PAHO Foundation’s work. 

As an independent nonprofit 501(c)3 organization, we are committed to enabling better health and a brighter 

future for people across the Americas.

WHAT WE DO
Founded in 1969, PAHO Foundation delivers its mission by  mobilizing resources, convening leaders and 

collaborating with partners to develop, evaluate and foster the implementation of regionally relevant public 

health models. These models are intended to have a profound and positive impact on seemingly intractable 

problems undermining the health and prosperity of people in the Americas. Our goal is to ensure the 

development of sustainable models that can be replicated and scaled across Latin America and the Caribbean.

WHERE WE WORK
PAHO Foundation works within the Americas region and specifically seeks to support vulnerable populations 

with health needs in Latin America and the Caribbean.

“Our work will accelerate access to
universal healthcare to improve and sustain

the health of people in the Americas.”PAHO FOUNDATION MISSION STATEMENT

PERU SCOPING TRIP

OUR IMPACT
Women’s Cancer Initative

PERU SCOPING TRIP
Board Chair, Simone Acha’s experience on the Peru Scoping Trip 

for PAHO Foundation’s Women’s Cancer Initiative

The team on the scoping trip,which consisted of myself, other Trustees, PAHO Foundation staff, and representatives 
from Pink Ribbon Red Ribbon (PRRR®), had just walked out of the oncology department of Maria del Triunfo, a local reference hospital 
in the outskirts of Lima, Peru. You could not help but notice that this in-patient hospital was in an area that was not only difficult to get 
to, but lacking the resources it needed to serve the region’s large population. 

As we took our seats on the bus, the doctor who had given us the hospital tour, eagerly flagged down our driver. A younger woman, 
dressed in plain clothing and noticeably in some pain, trailed slowly behind her. She clutched her purse to her chest and shyly asked, in 
Spanish, if she could address the group. With tears welling up in her eyes, she shared that she was a breast cancer patient at Maria del 
Triunfo where she had been undergoing treatment. Thanks to early detection, she was doing well and had found new hope! She looked 
around the bus, locking eyes with each one of us and thanked us all, saying she heard that we were there to find ways the Foundation 
could help Peru address women’s cancers. The woman expressed deep gratitude and admiration for our group’s dedication and mission, 
and thanks to her faith and organizations like us, she knew she had a second chance at life. “With your help, we can give second chances 
to other women just like me.” Before stepping off the vehicle she offered a blessing to all of us and said to continue working hard.

This was a defining moment in the trip for me. Meeting a person who has and continues to benefit from our work instantaneously 
bolstered my commitment to the Women’s Cancer Initiative and to PAHO Foundation. Moments like these remind me of why I chose to 
become involved at PAHO Foundation and carry out the legacy of the Acha family so many years later.
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C R E A T I N G 
IMPACT
THAT MAKES A
DIFFERENCE

A MESSAGE FROM OUR
BOARD OF TRUSTEES CHAIR

A MESSAGE FROM OUR
PRESIDENT & CEO

In my final year as Chair of the Board of Trustees of PAHO Foundation, I want to take this opportunity to express my appreciation and gratitude 
for the opportunity to serve in this role promoting public health for the people of Latin America and the Caribbean. I would also like to extend my 
personal gratitude to my fellow Trustees, new and sustaining donors, the tireless staff of PAHO Foundation and countless others who support the 
mission in ways too numerous to mention. My commitment to service and support to public health for the Americas began early in my life with 
the significant contributions of my father, Dr. Pedro Acha. In his life long career at PAHO, and today, I am proud that the Acha name is embedded 
in the fundamental identity of this organization and in the service it provides.

This year, we launched our first mission and scoping trip to Peru in support of our Women’s Cancer initiative. Participants on the trip noted the 
impact of current investments in the Foundation’s work in Peru and experienced the critical need for better preventative measures. As a participant 
in this trip, it further affirmed my already strong belief that the Foundation’s work is not only valuable, but vital to continue the improvement in 
prevention, diagnosis and treatment of cancer in women in Peru and other countries in the Americas.

As I turn over the reins to a new chair, I encourage your continued efforts and service, knowing that together we can make a difference in the public 
heath challenges of people in Latin America and the Caribbean. I leave with pride in the accomplishments made possible by your support and ask 
for your continued engagement and support in the years to come.

S I M O N E  A C H A
Chair of the Board of Trustees

What a year it has been for PAHO Foundation. We successfully rebranded, refreshed our Vision and restructured our operations to more closely
align with our Mission and capacity to serve the region. We are building a highly experienced and engaged staff with visionary partners, a strong
Board of Trustees, and Scientific and Medical Advisors who, together, will accelerate PAHO Foundation into its next chapter. Today, we are 
prepared with the skills, capacity and relevance to better identify, support and model key solutions responsive to the region exemplified through 
our ongoing initiatives addressing Women’s Cancer, Meningococcal, Dengue, Antimicrobial Resistance, and more recently the Zika Virus.

With the emerging health threats such as Ebola, we are challenged to reassess the global impact of intractable public health issues. We must
consider the need for robust surveillance systems, amplified investment in public health infrastructure, universal access to healthcare, and
relevant training supported by private-public partnerships to offset the burden to our social, economic and environmental systems. 
Responsively, we launched our first regional assessment activity to accelerate current initiatives in Peru. Accompanied by partners, we met 
with local political and health leaders and volunteers to discuss and agree upon novel approaches to improving women’s cancer treatment, 
survivability and education. Outcomes included direct contact with patients participating in the programs and from their disclosures of benefits 
from PAHO Foundation’s efforts, they affirmed my already strong belief that the Foundation’s work is not only valuable, but absolutely necessary.

As I look back at my first full year as the President and CEO, I would be remiss not to acknowledge and thank all of our wonderful partners, 
donors, advocates, and staff, whose dedication and drive made this year such a success. Your hard work and passion to make a difference 
motivates me every day. I look forward to leading the Foundation into the new year and am proud to serve as its President and CEO.

D R . J E N N I E  W A R D - R O B I N S O N
President & CEO of PAHO Foundation

DEAR HEALTH CHAMPIONS, DEAR HEALTH CHAMPIONS,
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Foundation
Annual Report 
Booklet
01 Front Cover

02 Pages 2 & 3

03 Pages 4 & 5

04 Pages 6 & 7

05 Pages 8 & 9

06 Pages 10 & 11

07 Pages 12 & 13

08 Pages 14 & 15

09 Rear Cover

Adobe InDesign CC

01

02

03

0904

07

08

06

05

Page 14Page 13



10¢
SCORE LINE

CUT OUT

NET WT. 1 1/4   OZ
WITH VANILLIN, AN ARTIFICIAL FLAVOR • MFD BY HERSHEY CHOCOLATE CORP. HERSHEY PENNA

OPEN   HERE

in favor and flavor

HERSHEY’S  KISSES

HE
RS

HE
Y’

S
KI

SS
ES

HERSHEY
’S

KISSES

HERSHEY’S  KISSES

HERSHEY’S  KISSES

B O X  P A T .
2 5 5 3 8 7 0

K L I K L O K ®
B O X  M A C H
P A T E N T E D

OTHER PATS.
P E N D I N G

SCORE LINE

SCORE LINE

S
C

O
R

E
 L

IN
E

S
C

O
R

E
 L

IN
E

S
C

O
R

E
 L

IN
E

S
C

O
R

E
 LIN

E
S

C
O

R
E

 LIN
E

S
C

O
R

E
 L

IN
ES

C
O

R
E

 LIN
E

S
C

O
R

E
 LIN

E

PUNCH LINE

PUNCH LINE

PUNCH LINE

PUNCH LINE

SCORE LINE

CUT OUT

A
M

E
R

IC
A

’S
 F

A
V

O
R

IT
E

FU
N

 P
A

C
K

A
G

E
!

BALLOONS
GUM

SURPRISES

CANDY

IN
ST

RU
CT

IO
NS

 - 
In

fla
te

 h
ea

d 
fir

st
. S

qu
ee

ze
 th

e 
ai

r i
nt

o 
ea

rs
 o

r b
ea

k.
 In

fla
te

 h
ea

d 
ag

ai
n 

an
d 

th
en

in
fla

te
 re

st
 o

f b
od

y. 
Tw

is
t n

ec
k 

og
 b

al
lo

on
 th

re
e 

tim
es

 to
 s

ea
l a

ir 
in

to
 b

od
y. 

In
se

rt 
ne

ck
 o

f b
al

lo
on

th
ru

 h
ol

d 
in

 s
ho

e.
 S

tre
tc

h 
tig

ht
ly

 th
ru

 s
lo

t i
n 

he
el

. C
lo

se
 b

ox
 to

 s
ec

ur
e 

ne
ck

 in
 p

la
ce

. P
os

iti
on

ba
llo

on
 in

 li
ne

 w
ith

 fe
et

. T
os

s 
ba

llo
n 

in
 a

ir.
 H

av
e 

fu
n.

VE
N

D
-R

IT
E 

M
FG

. C
O

.,
25

17
 W

. A
R

M
IT

A
G

E 
AV

E.
, C

H
IC

A
G

O
, I

L 
60

64
7

C
A

U
TI

O
N

; S
M

A
LL

 T
O

YS
 N

O
T 

R
EC

O
M

M
EN

D
ED

 F
O

R
 C

H
IL

D
ER

EN
 U

N
D

ER
 4

 Y
EA

R
S 

O
LD

P L A C E

O F F I C I A L

P O S T A G E  S T A M P

H E R E

HEAR YOURSELF AS OTHERS HEAR YOU.

BRUCE & JEANENE WEINER
223 W. PACES FERRY ROAD N.W.
ATLANTA, GA 30305

T h i s  r e c o r d i n g  w a s  p e r f o r m e d  l i v e

This recording was performed livE INSIDE THE:

HEAR YOURSELF AS
OTHERS HEAR YOU

AT WEINER STUDIOS

R E C O R D I N G  D I S C

DATE

FROM

TO

I F  RE CORD SL IPS ON TURNTABLE OF YOUR
PHONOGR APH, WR AP SM ALL PE ICE OF PAPE R

OVE R HEAD OF TURNTABLE P IN AND
PRE SS RE CORD DOWN OVE R PIN

international   mutoscope   corporation
l o n g    i s l a n d    c i t y  1 ,    n .  y .

 p a t .  p e n d .

Broward
Development
01 Hershey’s Kisses
 Recreation Flip-Top Box 
 w/ Self Locking Tabs
 (Custom Die & Graphics)
 14pt C1S Carolina Digital Cover

02 Carnival of Fun
     Recreation Box 
 (Custom Die & Graphics)
 14pt C1S Carolina Digital Cover

03 Record Your Voice
 Custom High-Capacity
     Envelopes
 (Custom Die & Graphics)
       65lb Neenah Astrobights 
 Sunburst Yellow Cover

04 Record Your Voice
 Custom Round Label
 with 0.25 Center Hole
 (Custom Die & Graphics)
 60lb Cougar White Uncoated  
 “Mac Brand” Labelstock

01Record Your Voice
 Custom Record Sleeve
 (Custom Die & Graphics)
       80lb/10pt Accent Opaque 
 Uncoated Super Smooth Cover
 
Adobe Illustrator CC
Adobe InDesign CC

01

02
04

03

05
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Sandy Springs 
Perimeter Chamber 
Annual Gala “Sandys” 
Turtles Digital 
Illustrations
01  Sandy Award Turtle

02  Business Turtle

03  Black Tie Turtle

04  Sandy Award Seal

05  Disco Turtle

06  Mobster Turtles

07  “James Dean” Turtle

08  Master of Ceremonies Turtle

09  Sock Hop Turtles

10  Jester Turtle

Hand Sketch & Adobe Illustrator

01 02 03

04

05

06

07

08

10

09
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Gisel 
Automotive
Design & 
Illustration
01 2000 Ford Mustang  
     Sally Concept

02 1999 Nissian Silvia 
     S15 Carbon Concept

03 2002 Acura NSX (F) 
     Carbon Aero Concept

04 2002 Acura NSX (R) 
     Carbon Aero Concept

Adobe Photoshop CC
Hand Rendering

01

02

03

04

03

01

02

04

Gisel Automotive
Design & 
Illustration
01 1956 Lincoln MkII  
      Concept

02  Lincoln MkX 
       Sports Coupe Concept

03  Roadster Interior 
       Concept

04  Roadster Concept

Adobe Photoshop CC
Hand Rendering
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09

Gisel Automotive
Design & 
Illustration
01 2010 Ford Mustang   
 Temple Performance   
 Concept (F)

02 2010 Ford Mustang   
 Temple Performance   
 Concept (R)

03 2005 Chevrolet Corvette  
 Carbon Grand Sport   
 Concept

04 2008 Ford GT
 Dream Garage

05 1969 Chevrolet Camaro   
 Retro Super Sport 
 Concept (F)

06  1969 Chevrolet Camaro   
 Retro Super Sport   
 Concept (R)

07  1969 Chevrolet Camaro   
 Retro Super Sport Interior 
 Concept

Adobe Photoshop CC
Hand Rendering

01

02

04

05

06

07

03
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with

Zett Quinn

“We Build it Right,

the First Time!”

Quality 
Craftsmen
Home Helpers
01 Digital Illustration

Hand Sketch
Adobe Illustrator CC

VCA - Pets are
People Too
Animal Hospital
02 T-Shirt Design

AD Sketchbook Pro
Adobe Illustrator CC
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email:  Kyle.Gisel@mail.com

portfolio: www.giseldesignworks.com/kyle

social:  www.linkedin.com/in/kylegisel/

Contact
Information
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